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Name of the Activity / Event Students' workshop by School Alumini 

GLH Venue/ Platform 

Day and Date Wednesday, 20.07.2022 

Mr. Shubham Bansal Resource Person 

Profile of the Resource Person 
Senior Marketing Manager, Airtel Black at Airtel 

Participants/ Attended by Students of Class XII 

File Accession Dossier Students' Workshop 

Objectives 

To share real life experiences and learning with the students. 

To apprise the students about new product development at Airtel. 
To inspire the students to be adaptive in framing strategies according to the changing needs. 

To encourage the students to analyze, learn and rework in learnin9. 

To create opportunities for themselves. 

To guide the students about the spirit of teamwork and coordination. 

Description: 
A journey from RDPS, Pitampura to Senior Marketing Manager, Airtel Black at Airtel 

RDPS has always believed that nothing is impossible in life if your goals are clear, and your focus is set. To motivate 

and enrich students with knowledge about new product development, RDPS organized a talk with Mr. Shubham 

Bansal, proud alumni of the school to share his experience about the journey from RDPS to Senior Marketing 

Manager, Airtel Black at Airtel. He guided the students about his journey in RDPS and how he has completed his 

education. Also, he apprised the students about his new product development at Airtel. Taking instances from real life 

that drew a parallel to his professional life, he enlightened the students on inculcating the traits of teamwork and 

coordination. He covers the following points: 

Focus on the strategies for customer satisfaction and market. 

Guidance for ascertained one's strengths and competitors' strength 
Stress on knowledge of creating detailed concepts for consumer testing and internal feasibility. 

Information related to business analysis and alignment of stakeholders. 

Focus on gathering consumer and internal feedback. 

Stress on market testing and evaluation for future development courses. 

Provide the concept of consumer deep dive, which includes the cycle of search, discover, purchase, onboard, 

experience, and refer. 
Focus on enriching the lives of airtel customers by delivering a great digital home experience. 
Discussion of various market movements of airtel with the motive to simplify one's life. 

Inspiring about the strategies to analyze the profit and loss conditions of the market. 

Guiding the students about the plan of action related to the achievement of organizational goals. 
Motivate the students about taking up opportunities in life, as they are mandatory to progress in life. All that 
is required to achieve the goals in the future. He shared the strategy of setting priorities in life at different 

points in time. 
The entire session was highly interactive, and the enthusiasm of the students was appreciated by Mr. Shubham 
Bansal. Students were advised to experience workshops that add value to their lives. A vote of thanks was proposed 

by the Vice-Principal. The session came to an end with a general doubt-clearing discussion. 
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